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Tight competition among companies has been making many companies to increase their efforts to collect
information from various media for the sake of their service analysis. Recorded data in social media such as
Twitter can be used as a potential data to be analyzed, since Twitter is becoming one of the most popular
social media in the world. Text classification is developed to observe positive and negative opinions of the
customers on the services given by company in the form of heat map. Prior to developing the text classifier,
data preprocessing was performed in order to determine attributes, to choose data accompanying with their
associated coordinates, and to decide which words are considered as positive or negative opinion. Using
coordinates of data that have been classified, a heat map was used to visualize density level gradation of
positive and negative opinions. The use of heat map to determine customers’ coordinate positions whose
opinions have been classified will ease company to observe customers’ opinions density level based on their
color gradation visualization that are presented in certain radius from one coordinate observing point
specified by the company.
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From reader reviews:

Larry Chaffin:

The book Mapping Twitter Data of Customers' Sentiment in The Shape of Heat Map: A bundled book of
design, implementation, and analysis as CRM approach to help company in Indonesia can give more
knowledge and information about everything you want. So just why must we leave the good thing like a
book Mapping Twitter Data of Customers' Sentiment in The Shape of Heat Map: A bundled book of design,
implementation, and analysis as CRM approach to help company in Indonesia? A few of you have a different
opinion about book. But one aim in which book can give many details for us. It is absolutely proper. Right
now, try to closer using your book. Knowledge or facts that you take for that, you may give for each other;
you may share all of these. Book Mapping Twitter Data of Customers' Sentiment in The Shape of Heat Map:
A bundled book of design, implementation, and analysis as CRM approach to help company in Indonesia has
simple shape but you know: it has great and big function for you. You can appear the enormous world by
open up and read a reserve. So it is very wonderful.

Gary Forsyth:

The actual book Mapping Twitter Data of Customers' Sentiment in The Shape of Heat Map: A bundled book
of design, implementation, and analysis as CRM approach to help company in Indonesia has a lot of
knowledge on it. So when you make sure to read this book you can get a lot of advantage. The book was
authored by the very famous author. This articles author makes some research before write this book. This
specific book very easy to read you can find the point easily after looking over this book.

Sherri King:

In this time globalization it is important to someone to obtain information. The information will make
anyone to understand the condition of the world. The condition of the world makes the information quicker
to share. You can find a lot of personal references to get information example: internet, newspapers, book,
and soon. You can see that now, a lot of publisher that will print many kinds of book. The book that
recommended for your requirements is Mapping Twitter Data of Customers' Sentiment in The Shape of Heat
Map: A bundled book of design, implementation, and analysis as CRM approach to help company in
Indonesia this reserve consist a lot of the information with the condition of this world now. That book was
represented so why is the world has grown up. The language styles that writer require to explain it is easy to
understand. The particular writer made some investigation when he makes this book. Honestly, that is why
this book suited all of you.

Jeffrey Chambers:

A lot of people said that they feel uninterested when they reading a guide. They are directly felt that when



they get a half areas of the book. You can choose the actual book Mapping Twitter Data of Customers'
Sentiment in The Shape of Heat Map: A bundled book of design, implementation, and analysis as CRM
approach to help company in Indonesia to make your current reading is interesting. Your current skill of
reading expertise is developing when you just like reading. Try to choose straightforward book to make you
enjoy you just read it and mingle the impression about book and studying especially. It is to be initial opinion
for you to like to start a book and examine it. Beside that the e-book Mapping Twitter Data of Customers'
Sentiment in The Shape of Heat Map: A bundled book of design, implementation, and analysis as CRM
approach to help company in Indonesia can to be a newly purchased friend when you're truly feel alone and
confuse in doing what must you're doing of that time.
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